ANNOUNCING THE 30
UNDER 30 CLASS OF 2018

“The 30 Under 30 program recognizes the up-and-coming talent of destination
organizations nationwide,” said Foundation Chair Stephanie Pace Brown. “The
Foundation created this initiative to develop the future leaders of our industry
and is proud to have supported the 210 professionals who have participated in the
program the past seven years.”
The 30 Under 30 program is supported by founding program partner, SearchWide
and sponsored by IMEX and Northstar. “In its eighth year, SearchWide is still
thrilled to sponsor such an incredible program,” said Mike Gamble, President
and CEO of SearchWide. “We’re looking forward to connecting with the 2018
recipients at Destinations International’s Annual Convention as well as offering our
mentorship to these rising stars as they continue their career paths.”

MEET THE 2018 CLASS:
• Liana Acevedo,				
Richmond Region Tourism
• Sarah Alexander, Galveston Island
Convention & Visitors Bureau
• George Bansah, Brand USA
• Amber Burns, Visit Philadelphia

• Ruida Lu, Tourism Toronto
• Fidel Mitchell, CMP, Arlington 		
Convention and Visitors Bureau
• Randi Morritt, Visit Aurora
• Ashley Patton, Visit KC

• Jeremiah Cook, Athens Convention
and Visitors Bureau

• Kristen Pepper, Huntsville/Madison
County Convention & Visitors 		
Bureau

• Colleen Costello, Newport Beach
& Company

• Brianna Prasloski, Tourism 		
Vancouver

• Nick Cusick, Visit Saint Paul

• Brendan Pringle, Visit SLO CAL

• Barry Draper, DuPage Convention &
Visitors Bureau

• Elizabeth Robinson, Cincinnati USA
Convention & Visitors Bureau

• Carleigh Dworetzky, Destination DC

• Chris Robinson, Visit Salt Lake

• Jonathan Eckelberg,			
Travel Wisconsin

• Robert Row, Monterey County 		
Convention and Visitors Bureau

• Alexa Gallagher, Choose Chicago
• Nancy Gordy, Edmonton Tourism
• Calista Klein, Travel Tacoma +		
Pierce County
• Ali Lechlitner, Visit South Bend 		
Mishawaka
• Sarah Justine Leduc-Villeneuve,
Tourisme Montréal

• Michaelean Stewart, Visit Panama
City Beach
• Cameron Teske, Greater Green Bay
Convention & Visitors Bureau
• Tamara Thorhallsson, Visit Seattle
• Krystle Whitlock, Greater Newark
Convention & Visitors Bureau
• Christine Zetzl, Visit Indy

“

It is an honor to be
recognized as an emerging
leader in the destination
marketing community.
I am also proud to be
representing Orange County
tourism in our home at the
Anaheim convention. It is an
incredibly supportive and
collaborative community
that fostered my growth as a
destination marketer.”
- Colleen Costello,		
Newport Beach & Company

“

I am extremely honored
to be selected, especially
by such an esteemed
organization. I have a role
that’s slightly newer in our
industry, and this provides
a really great platform to
speak out about what I do
as a convention strategy
manager. This is a position
that has not traditionally
existed in many bureaus.”

Whether fighting for your
funding, defending your
destination against the
weaponization of travel or
navigating your way through
the ever-changing political
landscape, this event will
help you become a more
effective advocate for your
destination organization.

DESTINATIONS INTERNATIONAL FOUNDATION’S

2018 ADVOCACY
SUMMIT
WARWICK HOTEL RITTENHOUSE
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the Destinations
International Foundation
as its executive director, and
though I still think of myself as
a relative newcomer, I’ve been
here long enough to reflect.
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Destination DC
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- George Bansah,		
Brand USA

Sometimes it is easy to get
caught up in the big numbers,
especially when thinking
about the tourism sector, a
sector that moves over one
billion visitors a year across
borders, accounts for nearly
10 percent of the world’s GDP,
generates exports of $1.5
trillion annually and provides
directly or indirectly for one in
eleven jobs in the globe.
For this very reason, it is all
too easy to forget that none
of this would be possible
without individuals like you.
As Tourism New Zealand CEO
Kevin Bowler said, “I don’t
think policy makers struggle to

understand the economic value
of tourism. They struggle with
understanding the additional
value that a destination
marketing organization brings
to the industry.”
Throughout my career,
including seven years at
Choose Chicago, I’ve sought to
position the travel industry as a
recognized important industry
segment in the minds of
governmental officials, business
and civic leaders, the press and
other opinion leaders.
At the Destinations
International Foundation,
our core belief is that
investment in destination
marketing is an investment in
a community’s future wellbeing. Our Foundation is the
only organization fighting
this battle on every front.
Everything we do is driven by
the fact that the continued

growth of destinations
worldwide is at stake — and we
can do something about it.
I am proud of what we have
achieved as a community these
past two years. We all know
there is a lot more work to do,
but we also know that together
we can do so much more.
I look forward to continuing
to share news with you of
the advances in research,
advocacy and education you
make possible through the
Foundation.
Thank you for all that you do.
Sincerely,

Jack Johnson
Executive Director
Destinations International
Foundation
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“

This award is a big
accomplishment in my eyes
because it’s rare for a person
in accounts payable to be
nominated. I truly feel like
I’m being recognized for the
work I’ve put forth, so to me
it’s a blessing.”
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The Destinations International Foundation continues to invest in developing future
industry leaders that represent a diverse set of backgrounds and perspectives.
For the eighth consecutive year, 30 individuals under the age of 30 will have the
opportunity to engage in professional development opportunities at Destinations
International’s Annual Convention and beyond.

Join us in Philadelphia for
the Destinations International
Foundation’s 2018 Advocacy
Summit as we bring together
destination organization
professionals for the
exchange of ideas and best
practices. Hear from political
insiders about the latest
trends and analysis of the
mid-term elections, discover
new tools and research
available to you and enhance
your leadership skills with
advocacy training.

Foundation Day!

COMPENSATION AND BENEFITS STUDY
The Destinations International Foundation is gathering data
for the 2018 Compensation and Benefits Survey collection
to better understand current organization compensation
and benefits practices by destination organizations by size,
geography, department and position.
After the data collection period has concluded, all
organizations who completed the survey by June 30, 2018
will enjoy complimentary access to compare responses with
other organizations, download personalized charts and use
filters to create comparative sets.

You are invited to enter
data, now through June
30, from the most recently
completed financial year. Take
advantage of this unique and
invaluable resource to assist in
guiding the development and
strategies of your destination
organization. Please visit
destinationsinternational.org/
research to get started.

JOIN US FOR
FOUNDATION DAY!

FUTURE THREAT FORECASTING
AND POLITICAL TRACKING

JULY 10, 2018 • ANAHEIM, CA, USA
Join us for “Foundation Day” in Anaheim, CA, as we feature
several exciting educational and recreational activities in
support of Destinations International Foundation to kick-off
the Annual Convention.
The Annual Foundation Golf Tournament kicks things off
at the renowned Monarch Beach Golf Links, where industry
professionals will be able to network and raise funds to
support the Foundation while tackling one of the premiere
golf courses in the country. Back by popular demand is
the Civitas Funding Forum, where attendees will learn to
identify and utilize stable, long-term funding solutions.

In 2017, the Destinations International Foundation partnered
with PCMA Education Foundation to determine whether
travel boycotts and bans are an effective tool for political
change, the long-term damage they pose to a destination’s
brand and the life cycle of a boycott. The research was
conducted by APCO Insights and took place over Spring/
Summer 2017. The topic was again expanded in Fall 2017 to
include a digital audience segmentation to profile advocates
for Travel Bans and Boycotts.
Now in 2018, we are looking to continue the research by
expanding into three key stakeholders groups:
1. Meeting and event planners: The participation of
meeting and event planners is one of the primary
reasons boycotts have power. When this stakeholder
group actively avoids a destination, the economic losses
can be significant. By influencing planners’ opinions
and providing them with meaningful alternatives, we
can lay the groundwork for diffusing the threat of these
actions. Over time, this conversion will condition the
environment so that calling for boycotts becomes a less
effective and less desirable strategy.
2. Venue managers: Bans and boycotts can be
catastrophic to convention centers, arenas and other
venues that rely on meetings and events coming to
their cities and towns. Because venue managers have
limited alternatives for substitution of revenue, special
attention should be given to this stakeholder group,
including custom materials and outreach.

3. Destination organizations: The engagement with
meeting planners and event managers will ultimately
be used to inform the strategy and communications
of destination organizations, as well as advocate on
their behalf.
The deliverables of the findings of these three groups will
be released into two phases across 2018:
Phase One Deliverables: Phase one will include the
release of a detailed report outlining the awareness and
perceptions of travel boycotts and their alternatives
amongst meeting planners and venue managers. The
report will build upon the 2017 Weaponization of Travel
report and identify how best to condition the environment
and inform our messaging strategy.
Phase Two Deliverables: Phase two will include the release
of a toolkit of messages and materials to advance our
agenda based on research insights. This will include
updating the existing toolkit for destination organization
leaders and the development of an additional toolkit
tailored specifically to venue owners. Both toolkits will
include resources that promote meaningful alternatives
for meeting and event planners and reinforce the
transformative power of meetings, events and business
travel.

Phase three will be developed in partnership with the
Meetings Mean Business Coalition. Look for release of the
qualitative research in Anaheim at the Annual Convention,
with full release of all deliverables at the 2018 Advocacy
Summit in Philadelphia beginning on November 7th, 2018.

BUILDING INDUSTRY
PARTNERSHIPS
Everything we do depends on partnership—and we
all need to play to our strengths. More and more, the
Foundation’s strength manifests as the ability to bring
people together.
In 2016, Destinations International formed a partnership
with Longwoods International to provide special pricing
for travel research to association members, as well as
create a mechanism to generate continuous support
for the Foundation. Under the agreement, Longwoods
contributes a portion of the proceeds from every report
commissioned under the program to the Destinations
International Foundation. To date, the company has
contributed more than $35,000 to the Foundation
through this partnership.
We’re excited to announce that two more industry
partnerships have been created in 2018 with The

EXPERIENCE Institute (TEI) and Parsons Behle
Lab. Through the partnership with TEI, Destinations
International members will now receive discounted pricing
on the company’s Experience Dedicated Destination
(EDD) program, which serves as a framework for
continuous improvement of the total visitor experience.
The agreement also includes ongoing financial support to
the Destinations International Foundation, as part of TEI’s
ongoing commitment to give back to the industry.
Through the partnership with Parsons Behle Lab, a
subsidiary of the law firm Parsons, Behle & Latimer,
Destinations International Members will receive a discount
on the company’s tool for GDPR compliance called GDPR
IQ. In addition, a percentage of sales will benefit the
Destinations International Foundation.
We are grateful to each of these organizations for their
support of our industry and for their commitment to
help destination organizations thrive. We look forward to
continuing to build upon these relationships throughout
2018 and beyond.

New this year, we will feature three entertaining and
insightful Learning Labs: Crafting Destination Community,
Curating Destination Conservation and Cultivating
Destination Sports Culture. Crafting Destination Community
will explore how our host community, Anaheim, leveraged
the craft beer movement to conserve historic buildings;
Curating Destination Conservation will entail boarding
the newly built 2016 Corinthian, a 72-foot catamaran, for
an ocean adventure filled with ecology, education and
excitement; and Cultivating Destination Sports Culture
will look at how the Orange County Great Park has been
developed into an arts and sports recreational hub.
Learn more by visiting destinationsinternational.org/annual.

