Join Destinations International at the
2018 Annual Convention in Anaheim, CA

2018
EVENTS
PDM Online Course: Destination
Organization Operations: Technology
& Human Resources
April 30 – May 7, 2018
Summer Learning Week
July 7 – 10, 2018
Anaheim, CA, USA
2018 Annual Convention
July 10 – 13, 2018
Anaheim, CA, USA
C-Suite Session:
CVBs Engaged!
August 17 – 19, 2018
Chicago, IL, USA

NEW
PROGRAM

Visitor Services Summit
September 23 – 25, 2018
Monterey, CA, USA
This year’s multi-day event will bring together over 1,500 travel and tourism
leaders from around the globe and promises to educate and inspire while
providing unique opportunities to connect with and learn from peers and
thought leaders from across the industry.

Membership Summit
October 21 – 24, 2018
Palm Springs, CA, USA

We have many new exciting activities and educational opportunities in store
for our attendees this year.

Finance, Operations and
Technology Summit
October 28 – 31, 2018
Cleveland, OH, USA

NEW FOR 2018:

»»Brand USA educational track offering insights into how to brand U.S.
destinations to the international market.

»»LGBTQ tourism marketing and best practices sessions in conjunction with
Community Marketing & Insights (CMI).

»»The World Café – A dedicated education lounge for deep-dive discussions
and repeat presentations. In partnership with TripAdvisor, this lounge is an
opportunity to learn from industry leaders in an intimate setting.

»»Attendees are invited to bring their entire family to this year’s Annual

Convention. There will be opportunities for family members to learn
more about the destination marketing and management industry as
well as participate in family-focused activities. Pre-conference activities
will include an introductory session on the industry, community service
opportunities with local charities, a special family-centric evening
celebration, and discounts to a variety of Anaheim’s attractions.

For more information and to register,
visit destinationsinternational.org/annual

ARE YOU GDPR READY?
The deadline for compliance with the European Union’s (EU) General
Data Protection Regulation (GDPR) is just around the corner, and
even if you’re a U.S.–based destination organization, the privacy law
WILL apply to you. Since you’re most likely collecting personal data
in your CRM and CMS from customers or contacts in the EU, it is
important to educate yourself and your team on GDPR requirements,
and to review and adjust your policies and processes as needed to
make sure you’re lawfully handling the data. Read more on our blog at
destinationsinternational.org/destinations-international-blog
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CDME: Alberta* (2 Core Courses)
October 2018
Alberta, Canada
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Highlights: Spirit
of Hospitality
Celebration

Advocacy Summit
November 7-8, 2018
Philadelphia, PA, USA

›A
 dvocacy

Committee
Initiatives for 2018

Fall Learning Week
November 11-16, 2018
Seattle, WA, USA
19th Annual LGBTQ
Tourism Forum
December 2-4, 2018
Fort Lauderdale, FL

CEO QUARTERLY UPDATE

Need help preparing for GDPR, the new European Union data privacy
law? Destinations International has partnered with Parsons Behle, a
Utah-based law firm, to offer members discount rates on an easy-to-use
online toolbox that will help your organization generate the required
policy documentation. Destinations International members will receive
a 15 percent discount on the tool, and a portion of these sales will also
benefit the Destinations International Foundation. Learn more and sign
up at Destinationsinternational.org/gdpr.
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Convention Sales & Services Summit
December 2018 – 2 days
Chicago, IL, USA

2025 M Street, NW, Suite 500
Washington, D.C. 20036
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e are pleased to
report these past
few months have
been extremely productive for
our organization. You should
have received our Annual
Report in the mail recently,
which outlines the many
strategic initiatives and projects
that our team put in place in
2016, implemented in 2017
and continue to build upon
in 2018. We will continue to
investigate the most effective
ways to provide our members
with the maximum return on
their investment and support of
the Association.
We launched registration for
the 2018 Annual Convention,
taking place July 10-13 in
Anaheim, California. We hope
you will join us for this year’s
multi-day event that will bring
together over 1,500 travel and
tourism leaders from around
the globe.
Our team continues to equip
destination organizations
big and small with advocacy
knowledge. Jack Johnson, our
Chief Advocacy Officer, and
his team, recently released
two threat analyses including
“The Shifting Conversation
on Gun Control and How
it May Affect Destinations”

and “Sanctuary Cities: Why
Destination Organizations Must
Pay Attention.” We invite you
to download these reports
on our website under the
“Research Library.”
A highlight of this quarter was
hosting the Spirit of Hospitality
Celebration on February 12 at
the corporate headquarters
of the National Geographic
Society. The award recipients
from National Geographic,
Declan Moore and George
Stone, were gracious hosts and
shared moving and inspirational
thoughts on their business
and our industry. Thanks to
Stephanie Pace Brown, John
Groh, John Percy and the entire
Destinations International
Foundation Board of Trustees
for their work on this highly
successful and sold out event.
I’m also pleased to report that
Destination Showcase hosted
over 1,000 attendees in the
Grand Ballroom of the Walter
E. Washington Convention
Center on February 13 in
Washington, D.C. Throughout
the day, we focused on the
tremendous value and services
that destinations provide to
the meeting planning industry.
Our keynote was the legendary
restauranteur, José Andrés, who

delivered a truly inspirational
message with a genuine sense
of humor.
On March 4-6, our CMO Summit
took place in Pittsburgh,
Pennsylvania and was packed
with two full days of forwardthinking learning. Nearly 100
attendees had the opportunity
to immerse themselves within
the destination, through four
Incubator Sessions, rather than
staying in one meeting room.
Thanks to Craig Davis, Tom
Loftus, Mike Robertson and the
entire VisitPITTSBURGH team
for being excellent hosts. Our
team will continue to reimagine
all of our events and how our
education is delivered.
On behalf of the Board of
Directors and the Destinations
International team, it is our
pleasure to serve you. And,
as always, we welcome any
feedback you may have.
Best,

Don Welsh
President and CEO
Destinations International

COMPENSATION AND BENEFITS DATA COLLECTION OPEN THROUGH JUNE 30
The Destinations International Foundation is
gathering data for the 2018 Compensation and
Benefits Collection to better understand current
organization compensation and benefits practices
of destination organizations by size, geography,
department and position.

After the data collection period has concluded,
all organizations who completed the survey by
June 30, 2018 will enjoy complimentary access to
compare your responses with other organizations,
download personalized charts, and use filters to
create comparative sets.

You are invited to enter data, now through June
30, from the most recently completed financial
year. Take advantage of this unique and invaluable
resource to assist in guiding the development and
strategies of your destination organization.

Visit destinationsinternational.org/research
to get started. For questions, contact Andreas
Weissenborn at aweissenborn@destinations
international.org.

SPIRIT OF HOSPITALITY
More than 400 industry professionals
joined us in Washington, D.C. for the
2018 Spirit of Hospitality Celebration.
Bringing together tourism industry
leaders, the Spirit of Hospitality is a
celebration of excellence that raises
funds for the Destinations International
Foundation to support research,
education, advocacy and leadership
development to empower destinations
and the global travel industry.

Under the guidance of Chair Annette Rummel, the Advocacy
Committee has identified seven key initiatives to undertake in 2018,
with each initiative being driven by a sub-committee.
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DESTINATION PERFORMANCE
REPORTING: Originally released
in 2005, the Standard Performance
Reporting Handbook provides
destination organizations with
benchmarks for evaluating and
communicating their organization’s
performance. The taskforce will
produce an update to the 2011
version of the report. (Chairs: Justin
Bresler, VP of Marketing & Business
Development, Visit Denver & Matt
Clement, VP of Marketing & Business
Development, Arrivalist)

This year’s event was held at the
National Geographic Society
Headquarters as the Spirit of Hospitality
Award was presented to National
Geographic Traveler magazine. During
the event, more than $100,000 was
raised to support the work of the
Foundation!
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TRANSPARENCY
PROTECTION: Accountability
and transparency are increasingly
becoming important issues for
destination organizations. The
taskforce will develop principles
and resources to ensure compliance
with the responsibilities inherent to
our stewardship of the taxpayer and
private dollars entrusted to us. (Chair:
Andrew Said, Financial Controller,
Tourism Toronto)

Thanks to all of those who were able
to join us for this fantastic event and
everyone whose generous contributions
made it all possible.
1
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STANDARDIZED
PRESENTATION TEMPLATE:
While destination organizations
consistently prove the social and
economic benefits of tourism,
the battle for funding continues
unabated. The taskforce will develop
a standardized presentation that
can be utilized by destination
organizations to demonstrate their
value. (Chair: Katherine O’Donnell,
Vice President of Community
Relations, Richmond Region Tourism)
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RECENT DESTINATIONS
INTERNATIONAL EVENTS

ADVOCACY COMMITTEE
INITIATIVES FOR 2018

FOUNDATION HIGHLIGHTS:
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1 Declan Moore, CEO of National Geographic Partners. 2 Cheryl Y. Kilday, CDME, President & CEO at Visit Spokane and Jack Wert, FCDME, Executive Director,
Naples, Marco Island, Everglades Convention & Visitors Bureau. 3 Stephanie Pace Brown, President and CEO, Explore Asheville and Board Chair, Destinations
International Foundation, opens up the Spirit of Hospitality Celebration. 4 Roger Dow, President and CEO, U.S. Travel Association and Don Welsh, President & CEO
of Destinations International.

ADVOCATE TOOLBOX: In 2018,
Destinations International will
launch a destination organization
Advocate Toolbox to serve as a
resource for members, offering
downloadable templates, tools and

best practices. The taskforce will
guide the collection and creation of
resources to include in the Advocate
Toolbox. (Chair: Ashley M. Harris,
Director, Industry and Government
Relations, Visit San Antonio)
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PARTNER RESOURCES: Our
industry is diverse, and a range
of partners and industry collaborators
are working on a daily basis to move
our industry forward. The taskforce
will identify research, reports, toolkits,
data sources, and other information
sources to include in the Advocate
Toolbox. (Chair: Erik Evjen, Director
of Research, Discover Philadelphia)
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AMPLIFIER PROJECT: To
further establish the travel
industry as an important industry
segment in the minds of stakeholders,
Destinations International will embark
on an Amplifier Project to “amplify”
the efforts of partner organizations.
Specific focus in 2018 will go towards:
Global Meetings Industry Day (April
12), National Travel and Tourism Week
(May 6-12), Global Exhibitions Day
(June 6) and World Tourism Day
(September 27). (Chair: Doug Price,
President & CEO, Colorado Springs
CVB)
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ADVOCACY SUMMIT:
Destinations International, in
partnership with our Foundation, held
its inaugural Advocacy Summit in
October 2017 in Baltimore, Maryland
to help our members become more
effective advocates in their respective
communities. The taskforce will guide
the creation of content, identify
speakers and guide the overarching
conversation for the 2018 Summit.
(Chair: Fritz Smith, Vice President
of Research and Industry Relations,
Visit Philadelphia)

For information about the Advocacy Committee, contact Jack Johnson at
jjohnson@destinationsinternational.org.
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NEW DUES STRUCTURE
FOR MEMBERS
As you have seen in our communications, we have
launched our new 2018-2019 membership dues
structure, which was approved by our Board of
Directors at the December 2017 Board meeting in
Savannah, Georgia.
With the continued support of our Board led
by Tammy Blount, CEO of the Monterey County
CVB, and Membership Committee, led by Bryan
Grimaldi, Chief Operating Officer and General
Counsel of NYC & Company, this new dues
structure better reflects our new enhanced
member benefits and will help right-size
our organization.
Destinations International is THE go-to resource
for advocacy, research and education focused
exclusively on the destination marketing and
management industry. Destinations International is
about serving destination marketing professionals
first and foremost. Through access to a wide
network of people, ideas, products and services,
membership provides the resources needed
to fuel success and effectively grow both
organizations and your teams.
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This year, we pledge to support our members
more than ever before. We continue to heavily
invest in research, so we can discover what’s new
and next — and will make sure our members have
the information and tools they need to remain
on the cutting edge. We plan to expand our
advocacy work and will continue to be nimble and
responsive to your needs.
We will continue to investigate the most effective
ways to provide our members with the maximum
return on their investment and time. We believe
all member destination organizations benefit from
a wide range of products and services through
our four cornerstones of community, advocacy,
research and education.
If you have any additional questions or concerns,
please do not hesitate to contact Don Welsh,
President and CEO, at 1.202.835.4219 or Alison
Best, Executive Vice President of Membership
Engagement, at 1.202.835.4080.

1 From left to right: George Stone, Editor and Chief, National Geographic; Declan Moore, CEO of National Geographic Partners; Tammy Blount, FCDME,
Destinations International Chair and President & CEO of the Monterey County CVB; Stephanie Pace Brown, Destinations International Foundation Chair and
President & CEO of Explore Asheville; Don Welsh, President & CEO of Destinations International. 2 David McAuley, Director of Sales, D.C. for the Atlanta CVB
interviews José Andrés, our 2018 Destination Showcase keynote speaker. 3 Kristen Nolte, SVP Brand & Integrated Marketing at HomeAway presents at the CMO
Summit’s Innovation Incubator Session at the Energy Innovation Center. 4 Throughout Destination Showcase, we focused on the tremendous value and services
that destinations provide to the meeting planning industry. From left to right: Don Welsh, President & CEO of Destinations International, Tammy Blount, FCDME,
Destinations International Chair and President & CEO of the Monterey County CVB, Paul Arrigo, CDME, President & CEO, Visit Baton Rouge; David Bradley, Vice
President of Sales and Service, Shreveport-Bossier Convention & Tourist Bureau. 5 During our CMO Summit, nearly 100 attendees had the opportunity to immerse
themselves within the destination, through four Incubator Sessions, rather than staying in one meeting room. 6 The CMO Summit Opening Reception was held
at the Andy Warhol Museum in Pittsburgh. From left to right: Colleen Phalen, Executive Vice President, Educational Development and Meetings, Destinations
International; Matt Hansen, Sales Manager, North America at Expedia Media Solutions; Melissa Cherry, Chief Marketing Officer, Destinations International.
7 Destination Showcase hosted over 1,000 attendees in the Grand Ballroom of the Walter E. Washington Convention Center in Washington, D.C.

