INVESTING IN INDUSTRY
KNOWLEDGE
The Destinations International Foundation
continues to invest in building industry
knowledge by funding educational
programming for destination professionals
throughout the year. This includes the
development of new CDME curriculum,
which was rolled out last November and
held once again during Destinations Week in
Washington, D.C. Two revamped core courses
were offered on Destination Leadership
and Destination Advocacy and Community
Relations, as well as two elective courses on
Destination Information and Research and
Destination Organization Human Resources
and Talent Development. We also welcomed
internationally recognized culinary innovator
and advocate, José Andrés, as the keynote
speaker for Destination Showcase.
In March, the Foundation supported content
development for the CMO Summit held in
Pittsburgh, PA, where we were joined by
more than 125 industry professionals who
heard from the finest luminaries in the field of
hospitality and technology.

Join us in Philadelphia for
the Destinations International
Foundation’s 2018
Advocacy Summit, as we
bring together destination
organization professionals
for the exchange of ideas
and best practices. Hear
from political insiders about
the latest trends and analysis
of the mid-term elections,
discover new tools and
research available to you
and enhance your leadership
skills with advocacy training.
Whether fighting for your
funding, defending your
destination against the
weaponization of travel, or
navigating your way through
the ever-changing political
landscape, this event will
help you become a more
effective advocate for your
destination organization.
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INSIDE:

elcome to our
newly launched
Foundation Update.
As a Destinations Advocate
donor to the Foundation, we
want to keep you informed on
how your investment is being
utilized to move our industry
forward. Remember, investment
in the Foundation directly
supports unique and specific
strategic initiatives. These
initiatives support and further
the Association’s goals and
often provide the research and
intellectual capital for product
creation, program support and
unique education opportunities.
The Foundation also supports
the development of human
capital through scholarships
and targeted learning programs.
Through it all, we look to
our mission and our four

pillars: Research, Education,
Advocacy and Leadership
Development, to keep us
focused. We’ve invested in
education for destination
professionals by funding
content for the Association’s
Annual Convention and
summits, as well as CDME and
PDM programs.

We’ve done all of this while
building towards financial
sustainability and proper
governance structure for the
Destinations International
Foundation. Together, we
will continue to elevate our
industry and demonstrate that
we are essential to the success
of destinations worldwide.

We’ve funded research to
help destination organizations
mitigate current threats and
get ahead of future issues on
the horizon. We’ve developed
an advocacy program focused
on providing facts, best
practices and tools for tourism
champions in destinations.
We’ve also established
programs to develop future
industry leaders that represent
a diverse set of backgrounds
and perspectives.

Thank you for ongoing
support of the Destinations
International Foundation.

Sincerely,

Jack Johnson
Executive Director
Destinations International
Foundation
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Clockwise from the top: David McAuley, Atlanta CVB and Culinary Innovator, José Andrés at Destination Showcase keynote; Audience at Destination
Showcase keynote; Audrey Russo, President & CEO, Pittsburgh Technology Council at the 2018 CMO Summit; CDME course attendees, Learning Week
February 2018, Washington DC.
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COMPENSATION AND BENEFITS STUDY
The Destinations International Foundation is gathering data
for the 2018 Compensation and Benefits Survey collection
to better understand current organization compensation
and benefits practices by destination organizations by size,
geography, department and position.
After the data collection period has concluded, all
organizations who completed the survey by June 30, 2018
will enjoy complimentary access to compare responses with
other organizations, download personalized charts, and use
filters to create comparative sets.

You are invited to enter
data, now through June
30, from the most recently
completed financial year. Take
advantage of this unique and
invaluable resource to assist in
guiding the development and
strategies of your destination
organization. Please visit
destinationsinternational.org/
research to get started.

FUTURE THREAT FORECASTING
AND POLITICAL TRACKING
Destination organizations today
face a growing need to advocate
for the outcome of their efforts.
The Foundation is diligently
working to empower these
organizations with facts, best
practices and tools to mitigate
current threats and get ahead of
future issues on the horizon.
Over the past months, we’ve
examined critical issues facing
our industry, and utilized our tools
and resources to help destination
organizations better understand
the political landscape and prepare
advocacy strategies accordingly.
In December, we released a policy
brief creating the ideological
case for destination promotion
and outlining an approach for
destination organizations to better
make the case for their value in an
increasingly ideological political
environment.

SPIRIT OF
HOSPITALITY
CELEBRATION
More than 400 industry professionals
joined us in Washington, D.C. for the 2018
Spirit of Hospitality Celebration. Bringing
together tourism industry leaders, the
Spirit of Hospitality is a celebration
of excellence and raises funds for the
Destinations International Foundation to
support research, education, advocacy
and leadership development initiatives
to empower destinations and the global
travel industry.
This year’s event was held at the National
Geographic Headquarters as the Spirit
of Hospitality Award was presented to
National Geographic Traveler magazine.
During the event, more than $100,000
was raised to support the work of the
Foundation! Thanks to all of those who
were able to join us for this fantastic
event, and everyone whose generous
contributions made it all possible.

WELCOME OUR NEWEST
TEAM MEMBER

Q&A
WITH DANIEL DOZIER
FOUNDATION DEVELOPMENT
CONSULTANT

We’ve also released two political
Threat Analysis reports. The first
report examined how legislation
on sanctuary cities makes travel
a vulnerable target for political
weaponization, and who’s leading
these discussions on state and
local levels. The second report
addresses the shifting conversation
on gun control and how it may
affect destinations. The report also
examined what the growing trend
in consumer boycotts means for
destination organizations.

We’re happy to announce
the addition of a member to
the Destinations International
Foundation team. Daniel Dozier
joined us in February 2018 as the
new Foundation Development
Consultant. Daniel has a breadth
of experience working with
non-profit organizations in
development and fundraising.
He also brings a passion for our
industry and holds a Masters
of Tourism Administration from
George Washington University.

We invite you to download
all of our advocacy
reports by visiting
destinationsinternational.org/
advocacy-library.

Clockwise from top: George Stone, Editor-in-Chief, National Geographic Traveler, Declan Moore, CEO, National Geographic Partners, Tammy Blount, Board Chair,
Destinations International, Stephanie Pace Brown, Board Chair, Destinations International Foundation, Don Welsh, President and CEO, Destinations International;
Attendees at Spirit of Hospitality Celebration reception; Performance by Abby the Spoon Lady and Chris Rodrigues.

Q: What first brought your attention
to Destinations International?
A: I first learned about Destinations
International while completing course
work towards my master’s degree
at George Washington University’s
Business School. Before that time, I
knew very little about the destination
marketing industry, in spite of the
fact that I had written an honor’s
thesis during my senior year of
college at Georgetown on sustainable
development and tourism. So, you can
imagine how surprised and excited
I was to learn about destination
organizations and the storied history
beginning in Detroit, my father’s home
town, over one hundred years ago.
Then last summer, I heard about the
Foundation supported scholarship
opportunity to attend the Annual
Convention in Montréal, so I applied
and was accepted into the “Hack-athon” program. That’s when I knew I
wanted to work with the organization,
and soon after attending the Annual
Convention I contacted Jack Johnson
and submitted a proposal to work on
fundraising with the Foundation.

Q: Tell us about your previous
experience in fundraising. A: My first
job after college was on the fundraising
team for “Obama for America,”
President Obama’s first campaign. I
was hired in February of 2007 and
was the 200th employee. Originally, I
was hired as a “grassroots” fundraising
assistant, but I had international
experience and had moved from Paris
to Chicago to work on the campaign.
When the opportunity to raise money
from Americans living overseas was
presented, I jumped at the chance and
grew the program originally thought
to be ‘grassroots’ and small change
into a $6M haul over the 2008 cycle. I
went on to raise $1M from Americans
abroad for the Inauguration in 2009
and then at the Democratic National
Committee in 2010 before taking a
break from fundraising and serving as

Chief of Staff at the U.S. Ambassador’s
Residence in Paris. I returned to
fundraising in 2012 and have been
advising clients on public affairs,
development strategy and program
internationalization ever since.

Q: What most excites you about
working with the Foundation?

A: I think what excites me most is

the opportunity to build something
that is sustainable and rooted in
the community we serve. This is our
collective opportunity to give back
and inspire a new generation to enter
the field of destination marketing
and management; which I view as
fundamentally rooted in community
organizing, economic development
and the visitor experience. These are
all aspects of the industry that I am
passionate about and hope to expand
access to through the work of the
Foundation.

Q: What are your favorite places to
travel? A: Having lived in France, Paris

and Brittany are like second homes so
I travel there the most, but I also love
discovering new places. My mother
retired in San Miguel de Allende,
Mexico and I have grown fond of
Mexico by visiting her there. I spent a
gap year in South Africa but have only
been back once, in 2005, and would
like to go back again soon. I’ve only
scratched the surface of Asia and the
Pacific, and have never been to South
America. The reality is, there are so
many incredible places to visit and I
hope to at least double or triple the
35 countries I have been able to visit
thus far.

Q: Tell us something surprising about
yourself. A: I was on a traveling tap

dance troupe with the Broadway actor
and tap dance phenomenon Baakari
Wilder and once danced with Savion
Glover and the late, great Gregory
Hines, who starred in the movie “TAP”
that inspired me to take tap dance
lessons in the first place.

