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Annual Progress Report

Submit 8/01 - 12/31 to keep your accreditation in good standing.

Your accreditation will LAPSE on 1/01 each year if you do not submit the annual progress report.
We now offer a 30-day grace period with a late fee, so you may submit the report by 1/31
to maintain accreditation.
NEW: You may pay the fee through the portal via credit card, or you may request an invoice.

Log into the DMAP portal | https://di.learningbuilder.com/

Click on Applications. Click on the Annual Progress Report — it will not be accessible until 8/01
during the second through fourth years of your five-year accreditation cycle.

Welcome Royal Commission For Alulal | Cycle: DMAP | 2/2/202;

o0

% DESTINATIONS
’Q:O‘INTERNATIONAL
%’

My Applications

In Progress Applications

© Destination Marketing Reaccreditation Application (2025 Standards) 2s Awaiting Payment

© Description

This is the latest application which was updated and streamlined in 2025. You will submit this reaccreditation application after the fifth year of your cycle s long s you have maintained your

account through the annual progress reports.

© Description
Within our new 5-year cycle, after accreditation you will complete an Annual Pregress Report four times, then after the fifth year of the cycle, you will submit a reaccreditation application.
If you need to submit an Annual Progress Report in 2026, the report will open on August 1 and you can pay here through the portal via credit card OR request an invoice.
You'll have until December 31 to pay and complete the report - if you don't complete the report by this deadine, you will be given one 30-day extension with a $250 late reinstatement fee.

Review the 5 annual progress report questions.

_> I ® Annual Progress Report

e First step: Pay the annual report fee of $750 (member rate) | $1,150 (non-member rate)
Learn about DI membership. You may pay the fee through the portal via credit card, or you

may request an invoice.

o Ifthe Annual Rate does not match your current membership, please contact DMAP staff at

dmap@destinationsinternational.org


https://di.learningbuilder.com/
https://destinationsinternational.org/membership
mailto:dmap@destinationsinternational.org

e Second step: Provide your executive’s contact information.

Ensure your executive responds to an email request.

Executive - Annual Progress Report: Identify Executive

The DMO Chief Executive/President's contact information is required to proceed with the DMAP application. When you click the ¢
'send to executive" button, your executive will receive an email that will require the following;

= Acknowledgment of the DMO'’s intent to apply for and/or maintain for DMAP Accreditation;
« Agreement to adhere to the DMAP Code of Ethics

Note: DMAP Policy requires the DMO Chief Executive/President to be notified regarding specific events during the application

process.

Executive Name*:

Executive Email*:

e Third step: Review the annual progress report questions (see page 3) and demographic questions.

Verify your contact information. Submit an Attestation.

o Hit Submit when you are done.
o DMAP staff will review your progress report to finalize it. They will contact you if they have

any questions.

o Youwill receive an automated email when the report has been approved.

Annual Progress Report: Complete Annual Report: Verify Demographics

Verify >
Contact

Information

Verify
Demographics

Attestation

<

DMO Type*: " Independent Not-For-Profit x v |

DMO Annual Budget
(US$)*:

DMO Annual Budget
(Year)*:

Employees - Full
Time*:

Employees - Part
Time*:

Number of Employees
(Year)*:

< Previous  Next >

Questions? Invoice requests? Contact dmap@destinationsinternational.org
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Annual Progress Report Questions
All 5 questions are required
. Have there been any significant benefits or impacts that DMAP Accreditation has had

on your destination organization during the past year?

. Has your organization undertaken any unique efforts to publicize your accredited
status?

. Has your destination organization participated in the DestinationNEXT initiative, or do
you plan to do so in the future?

. Has your destination organization had, or are you planning, any substantive
organizational changes that could impact future compliance with one or more of the
DMAP Accreditation Standards?

. Has there been any litigation, current or pending, against the destination organization
that could impact compliance with accreditation?


https://destinationsinternational.org/reports/destinationnext-futures-study

